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Holocaust bill makes a comeback  p 4

Jewish day schools see enrollment growth  p 7, 8

Summer Camps  |  SPECIAL
SECTION |  p 21 

Elections Commission Chair Ann Jacobs  p 27

p 9
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Family Owned and Operated for 60 Years
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Synagogues make reopening plans  p 2
Kosher deli in Milwaukee  p 9Stand up against hate  |  SPECIALSECTION |  p 13 

JUNE 2021  •   Sivan–Tammuz 5781

JewishChronicle.org

CELEBRATING1921-2021A CENTURY

Israel in CrisisWisconsin’s Israel event p 6 
First person accountp 28

Kids send love to kids
p 4

OCTOBER 2021  •   Tishrei–Cheshvan 5782

JewishChronicle.org

• Customer Orders Direct From Factory

• Name on Window Sticker

• No Additional Cost
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YOUR JEEP
YOUR WAY!
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The Weinstein Fellowship is changing  p 7

BBYO's new local director  p 22

Mordecai Lee on FDR’s aides and the Jewish people p 28

Overnight Camps  |  SPECIAL
SECTION p 24    Older Adults  |  SPECIAL

SECTION p 26

Resettling  

        refugees
Jewish Social Services 

of Madison resettled 

Khalid — now, it awaits 

at least 25 more from 

Afghanistan  p 3

Automotive Group

 YOUR NORTH SHORE DEALER FOR CHRYSLER, DODGE, JEEP & RAM   •   5900 N. GREEN BAY ROAD, GLENDALE   •   414-410-3535

Highest Ranked 
Dealer on Google
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Gov. Evers signs
Holocaust education bill

Signing ceremony at 
Federation building  p 3

A Jewish community  
success story  p 13

Milwaukee's kosher grocer is growing  p 6

Kai Gardner Mishlove in a new role  p 8

Celebrations  |  SPECIAL
SECTION |  p 15 

What I learned from my mother  p 17

MAY 2021  •   Iyar–Sivan 5781
JewishChronicle.org

CELEBRATING

1921-
2021

A CENTURY



2022 MEDIA KIT • Jane Dillon, Sales Representative • 414-390-5765 • JaneD@MilwaukeeJewish.org

WELCOME TO THE CHRONICLE

— from our advertisers —
“We advertised with the Wisconsin Jewish Chronicle for 
six months and definitely saw an increase in business.”

— Linda G., Frank Armstrong Paving

“I have been in the healthcare field for over 20 years. I have 
advertised in many publications with little or no response. 

Our ads in the Jewish Chronicle have really been successful. 
We have reached a fantastic new audience and have had 
instant success. This is a must use advertising source!”

— Sherrie S., Willowbrook Place

“The ad prices are reasonable and effective.  
It’s the best way to reach our clients and get results.”  

— Teri Ghodi, House of Roth

— from a reader —
“I read The Wisconsin Jewish Chronicle 

every month because it keeps me up to date 
on what’s happening throughout the local 
Jewish community. There is no other place 

where I can find out about life cycle events for 
Jewish families and read in-depth coverage of 

activities and issues that are important to local 
Jews. I make a point to patronize Chronicle 

advertisers because I know that we wouldn’t 
have this important resource without them.”

— Michelle Wales, Fox Point

We are delighted to present you with advertising opportunities in the Wisconsin Jewish 
Chronicle. The Chronicle can place your ad in the hands of 18,000 highly-engaged, loyal 
readers. Our readers are more engaged than ever as they are seeking a connection to their 
Jewish community during challenging times. The Jewish market is educated, interested, 
active and affluent. And they support the advertisers who support their community 
newspaper, which is read by 86% of Jewish households in the Milwaukee area.

More statistics about the local Jewish community…

89% have attended college
72% have lived in the greater Milwaukee area for more than 20 years
66% are married or partnered
61% of families have a teenager at home
36% of families have a child in preschool or day care
With more than a dozen national awards for excellence, the Chronicle covers 
arts, culture, education, parenting, wellness, entertainment, religion and Jewish 
lifecycle events. The newspaper is direct-mailed to Jewish households and 
to locations throughout the area where members of the Jewish community 
congregate. It can also be found online at JewishChronicle.org.

Consider advertising in the Wisconsin Jewish Chronicle. Your ad will be viewed 
by a unique and valuable audience – because readers want content they can 
only find in their Jewish community newspaper, now more than ever.

Joan Lubar
Board Chair
Milwaukee Jewish Federation, publisher

Miryam Rosenzweig
President/CEO
Milwaukee Jewish Federation, publisher

Miryam Rosenzweig

Joan Lubar

2
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JewishChronicle.org November 2016 • 3 

1/24 page ad
2 col x 2
3.6875" x 2"

1/12 page ad
2 col x 4.125

3.6875" x 4.125"

1/5 page ad
3 col x 4.5

5.625" x 4.5"

1/5 page ad
2 col x 7.25

3.6875" x 7.25"

1/3 page ad
3 col x 8
5.625" x 8"

3

6 • November 2016 Wisconsin Jewish Chronicle

1/2 page ad
4 col x 9
7.5625" x 9"

PRINT AD SIZES, PRICES & SPECIFICATIONS
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Thinking about Wisconsin
Hundreds of Israelis like 15-year-old Lidor 
have been touched by the Badger state.  p7

The Chronicle visits Israel p6-9

Synagogues launch youth movement p4

Seniors & Healthy Living |   | p13-20SPECIAL 
SECTION

        JewishChronicle.orgFree January 2017 • Tevet-Shevat 5777

Cover ad
6.355" x 2.375"

FREQUENCY 
DISCOUNT

6X 
10% off

12X 
15% off Automotive Group

 YOUR NORTH SHORE DEALER FOR CHRYSLER, DODGE, JEEP & RAM   •   5900 N. GREEN BAY ROAD, GLENDALE   •   414-410-3535

Highest Ranked 
Dealer on Google
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Gov. Evers signs
Holocaust education bill

Signing ceremony at 
Federation building  p 3

A Jewish community  
success story  p 13

Milwaukee's kosher grocer is growing  p 6

Kai Gardner Mishlove in a new role  p 8

Celebrations  |  SPECIAL
SECTION |  p 15 

What I learned from my mother  p 17

MAY 2021  •   Iyar–Sivan 5781 JewishChronicle.org

CELEBRATING

1921-
2021A CENTURY

AD SIZE W"x H" Page% $B&W $Color

Front Cover Ad 6.355 x 2.375 $550

2 col. x 2 3.6875 x 2 1/24 $92 $196

2 col. x 3           v 3.6875 x 3
1/16 $135 $240

3 col. x 2           h 5.625 x 2

2 col. x 4.125   3.6875 x 4.125 1/12 $172 $277

2 col. x 5.125   v  3.6875 x 5.125
1/8 $209 $314

3 col. x 3.5        h 5.625 x 3.5

2 col. x 7.25     v 3.6875 x 7.25 
1/5 $293 $430

3 col. x 4.5        h 5.625 x 4.5

2 col. x 9.25     v 3.6875 x 9.25 
1/4 $375 $532

3 col. x 6.75     h 5.625 x 6.75

3col. x 8        5.625 x 8 1/3 $497 $658

4col. x 9            v 7.5625 x 9
1/2 $690 $897

5 col. x 7           h 9.5  x 7

5col. x 13.75 9.5 x 13.75 FULL $1,209 $1,420

CLASSIFIED ADS (B&W only)

1 col. x 2 1.75 x 2 $27
1 col. x 3 1.75 x 3 $39
1 col. x 4 1.75 x 4 $56
2 col. x 2 3.6875  x 2 $56
2 col. x 3 3.6875  x 3 $91

Special Section Cover Package (3 ads, 1 price—see page 6)

5col. x 13.75  
5col. x 13.75  
3 col. x 6.75

9.5
9.5

5.625

 x13.75
 x13.75
 x 6.75

Color Section Cover 

B&W Advertorial 

Color Quarter

$1,650

Special Section Composite Ads (Share the $ of color—see page 5)

Small Composite
Large Composite

4.625
4.625

x 3 
x 6.187

$200
$370

FREQUENCY DISCOUNT  
6 or 12 insertions within a 12 month period.  
Ad sizes and copy may vary—only the number of insertions is required for discount.

All prices listed are net

JewishChronicle.org November 2016 • 5 

1/8 page ad
2 col x 5.125

3.6875" x 5.125"
1/8 page ad

3 col x 3.5
5.625" x 3.5"

1/2 page ad
5 col x 7

9.5" x 7"

SEE BACK COVER FORSUBMISSION AND BILLING INFO9,000
DIRECT-MAILED 

MONTHLY

4 • November 2016 Wisconsin Jewish Chronicle

1/16 page ad
2 col x 3
3.6875" x 3"

1/16 page ad
3 col x 2
5.625" x 2"

1/4 page ad
3 col x 6.75

5.625" x 6.75"

1/4 page ad
2 col x 9.25

3.6875" x 9.25"

SEE PAGE 7 FOR

MONTHLY AD
DEADLINES!
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ONLINE AD SIZES, PRICES & SPECIFICATIONS

You provide our print house with your insert. (Do not include a postal indicia on your insert.)
MAXIMUM DIMENSIONS (flat or folded)  7" x 10.5"   l   TOTAL QUANTITY NEEDED 9,200

INSERTION COST as low as $850   l   FOLDING COST (if needed) $100

We’re paying the postage!  
Distribute 9,000 copies of your ad or promotion via highly visible 

free-standing inserts within the Chronicle.

2. Deliver printed inserts to the print 
house by the 15th of the month

APG Print Solutions 
Attn: Insertion for Wisconsin Jewish Chronicle 

333 S. Wuthering Hills Drive, Janesville, WI 53546

Clearly mark cartons with date of insertion and name of 
publication. Example: March 2021, Wisconsin Jewish Chronicle

1. Provide a sample PDF of the insert to 
the Chronicle by the 10th of the month

Email to JaneD@MilwaukeeJewish.org
or mail to 

 The Wisconsin Jewish Chronicle,  
Attn. Jane Dillon 

1360 N. Prospect Ave., Milwaukee, WI 53202 

FREE-STANDING INSERTS
EVEN MORE

ADVERTISING 

OPPORTUNITIES

Be seen on the Wisconsin Jewish Chronicle website
JewishChronicle.org

• Secure a space for the entire site or for select pages.
• No rotating ads so each position is yours for the entire month.
• Up to three ads per page.
• Straightforward, fixed prices. No pay per click or pay per view.
• 19,000 views each month on the site.
• Option to change your ad once per month.
• Highly targeted, highly engaged audience.

Sponsorship Opportunities 
Individual page sponsorship available for Life Cycle events:  
Obituaries, Dedications, Births, Weddings, Engagements, Students, 
and B’nai mitzvah. Other sponsorship opportunities also available. 

Terms 
All billing is rendered at NET RATES listed. Accounts due/payable when 
invoice rendered. Visa, MasterCard and American Express accepted. 

Specifications/Deadlines 
Ad files must be 100% or larger of final size with a resolution of 
300 dpi. JPG and PNG accepted. Ads are published on the first of 
each month. Ads and URLs are due 7 work days in advance. 

Monthly Pricing 
A Entire site: $600

B Homepage only: $150

C Entire site: $300

D Entire site: $175

E Entire site: $300

Frequency Discounts 
6 times = 10% off  |  12 times = 20% off 

 Monthly Pricing 
 A  Entire site: $600
 B  Homepage only: $150
 C  Entire site: $300

 D  Entire site: $175

 E  Entire site: $300

 F  Entire site: $450

1110 x 100 px   $600A

B

C

800 x 90 px   $150

800 x 300 px   $300

DE
260 x  
600 px
$300

260 x  
300 px
$175

D

260 x  
900 px
$450

F
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For only $1,650 your business can be showcased  
in one of the Chronicle’s special advertising features!

A $3,100  
VALUE! SPECIAL FEATURE COVER PACKAGE

FULL-PAGE 
COLOR AD

SECTION COVER 

QUARTER-PAGE 
COLOR AD
WITHIN FEATURE 

When preparing your Full-Page ads, 
please include a footer with the words: 

“PAID ADVERTISEMENT”  

JewishChronicle.org August 2021 • 13 BACK TO SCHOOL  •  SPECIAL SECTION

EveryP
erson aWorld

E
very Moment a Lif

etim
e

Now Enrolling 
Call Rivkie at

262.242.5437PAID ADVERTISEMENT

9.5" x 13.75" Vertical 3.6875" x 9.25"  
 or Horizontal 5.625" x 6.75"

16 • August 2021 Wisconsin Jewish ChronicleBACK TO SCHOOL  •  SPECIAL SECTION

This MOMENT of 
a LIFETIME

for a PERSON who
means the WORLD

Robyn Eiseman,
Mazal Tov on your new term as

President of NCJW!
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Love, all of us at MJP

The Holocaust is exaggerated in pop culture  
That makes it hard for educators like me to teach the truth 

Luke Berryman 
Chalkbeat via JTA  

“Hey, I did have one ques-
tion …” That was the tentative 
opening to an email I recently 
received from a high school 
teacher. The Ninth Candle, the 
Holocaust education organiza-
tion I founded, had led some 
educational programs for her 
students, and the teacher and 
I had been trading emails for a 
few weeks. 

Even teachers at schools with 
established Holocaust programs 
can be reluctant to get too close 

to the big questions about it. I 
sense a widespread but unspo-
ken fear of being called insen-
sitive or offensive — or worse, 
antisemitic. She only asked me 
her “one question” after a rela-
tionship had begun to form and 
she had my repeated reassur-
ance that nothing was off the 
table. 

And the question? 
She wanted to know if the 

Nazis had used human fat, ren-
dered from Jewish prisoners, 
to make bars of soap. The class 

materials she’d been given said 
they had. She doubted the claim 
but was too afraid to challenge 
it. 

The answer is no, they didn’t. 
Despite the teacher’s apprehen-
sion, it was perfectly reasonable 
to ask. 

This teacher shared more of 
her class materials with me as 
our exchange went on. Along 
with the “soap myth,” which 
academics are still untan-
gling, there was a mess of small 
but significant factual errors: 
chronology, place names, vic-
tim numbers. We soon realized 
that Holocaust education at her 
school, like at many schools 
across the country, needed to 
be overhauled. A recent study 
revealed that our knowledge of 
the Holocaust is declining. Most 
millennials and Gen Z members 
surveyed don’t know that 6 mil-
lion Jews were murdered during 
the genocide, and half of those 
surveyed can’t name a single 
concentration camp or ghetto. 
Meanwhile, antisemitic inci-
dents are surging. 

One of the first things we can 
do to improve the situation is 
to uproot myths from our cur-
riculums. This will involve dis-
cussing all those difficult ques-
tions. We also need to keep class 
materials updated because our 
knowledge of the Holocaust is 
still evolving. (The U.S. Holo-
caust Memorial Museum is a 
good source for teachers who 
want to make sure their lessons 
are up to date. Editor’s note: 
Also, consider the Holocaust 
Education Map of the Nathan 
and Esther Pelz Holocaust Edu-
cation Resource Center of Mil-
waukee Jewish Federation.) 

Take the soap myth. Rumors 
that the Nazis made soap from 
Jewish prisoners emerged 
before World War II was over, 
and evidence to support them 
was presented at the Nuremberg 
Trials. In the 1980s, historians 
discovered that the issue was 
more complex than first real-
ized, and their investigations 
continued into the 21st century. 

We now know that the Dan-
zig Anatomical Institute’s 
preparation of corpses made a 
soapy byproduct used to clean 
the institute during the final 
months of the war. The corpses 
weren’t Jewish, and no bars of 
soap were ever made. But Allied 
and Soviet propaganda, and pop 
culture works like Zofia Nal-
kowska’s 1946 book “Medal-
lions,” inflated the institute’s dis-
respect for the dead into some-
thing even worse. 

There are many other exam-
ples of our knowledge of the 
Holocaust improving over time. 
But such changes don’t always 

make it into curriculums and 
schools. 

This is partly due to Holocaust 
education’s dependence on pop 
culture, with its liberal use of 
works that deliberately blur fact 
and fiction. Schools commonly 
choose to include books and 
movies like “Schindler’s List,” 
“The Boy in the Striped Paja-
mas” and “The Tattooist of Aus-
chwitz.” But these works aren’t 
useful teaching tools. They treat 
the Holocaust as a game of cat-
and-mouse, Jews as an inter-
changeable mass who went to 
their deaths unthinkingly and 
survival as a matter of attitude. 
In addition, there are so many 
advocacy groups putting free, 
one-size-fits-all Holocaust les-
son plans on the internet now 
that some schools and teachers 
barely know where to begin. 

For students, pop culture’s 
repetitive, two-dimensional 
treatment of the Holocaust 
makes it difficult to think about 
it critically, or to feel empathy 
for its victims, or to connect it 
with the present — especially 
if that’s where one’s Holocaust 
education begins and ends. 
(More than 30 U.S. states still 

have no mandate that the Holo-
caust be taught at all.) Folding 
more cases of resistance into 
Holocaust curriculums is one 
way to address this. I’ve seen 
students’ relationships with the 
subject change when light is cast 
on the uprisings in Auschwitz, 
Sobibor and Treblinka, or on 
resisters like Alexander Pecher-
sky and Zivia Lubetkin. 

Another way is to study the 
Holocaust alongside Nazi Ger-
many’s “forgotten victims,” as 
the historian Richard J. Evans 
calls them: the Roma and Sinti 
peoples, gay people, people with 
mental and physical disabilities, 
and Slavs, among others. Stu-
dents often connect with books 
that reach imaginatively beyond 
the settings of camps and ghet-
tos. Liza Wiemer’s novel “The 
Assignment” is about two stu-
dents challenging their school 
over a classroom activity that 
requires some of them to argue 
in favor of the “Final Solution.” 
Wiemer illuminates historical 
facts about the Holocaust with 
contemporary ideas about what 
it means to be an ally to mar-
ginalized groups. The story is 

a timely response to real-life 
“assignments.” 

As a Holocaust educator, the 
most common question chil-
dren ask me is: “How come the 
Jews didn’t fight back?” This 
is a product of their exposure 
to the myth that Jews went to 
their deaths “like lambs,” and it 
shows the inadequacy of con-
temporary Holocaust educa-
tion. It also helps explain why 
many young people are prone 
to taking the Holocaust lightly. 
Such ignorance can breed indif-

ference, and as the historian 
Ian Kershaw said, it was indif-
ference that paved the road 
to Auschwitz. Hitler wrote in 
“Mein Kampf ” that the Nazis 
would never recruit members 
from “the unthinking herd” of 
the public. He knew that wide-
spread indifference would help 
his pursuit of antisemitism more 
than widespread fanaticism. 

We learned many lessons 
from the war, but the threat of 
indifference enabling hatred to 
run riot is as pressing today as 
it was in Germany in the 1930s 
and 1940s. The Holocaust is the 
most radical demonstration of 
what can happen when the suf-
fering of others goes unchecked. 
This is why improving the way 
we teach it must be a priority for 
schools everywhere. 

This piece was originally pub-
lished by Chalkbeat, a nonprofit 
news organization covering pub-
lic education. Chalkbeat is a non-
profit news site covering educa-
tional change in public schools. l

“One of the first things we can do 
to improve the situation is to uproot 

myths from our curriculums.” 
— Luke Berryman

Luke Berryman is the founder 
of The Ninth Candle, a Chicago-

based nonprofit trying to 
end antisemitism by sharing 
knowledge. He did a Ph.D. 

work on Nazi propaganda at 
King’s College, London.
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Adding life to lives

WWW.OVATION.ORG | 1414 N PROSPECT AVE, MILWAUKEE, WI 53202 

Schedule
your tour
TODAY!from generation to generation

At Ovation, we inspire our community’s
older adults to lead richer and more
meaningful lives through outstanding
care and services, guided by our Jewish
faith and our gratitude in serving them.

During these challenging times, the
health, safety, and comfort of our
residents remains our top priority. 

Discover Ovation

For more information
on our residences or to
schedule a tour, please
contact Amie Alioto at

aalioto@ovation.org
or 414-277-8829

.

WWW.OVATION.ORG | 1414 N PROSPECT AVE, MILWAUKEE, WI 53202 

Enid Bootzin, RMT, NHA, Community Service Representative

414 352 9040            www.heartstohomellc.com

• Caregivers, Companions, CNA’s • Meal Preparation & Clean Up
• Bathing & Grooming Assistance • Housekeeping & Laundry
• Medication Assistance • Transportation & Errands
• 24 Hour Live In Care • Hourly Care, Short Term Care

SENIOR HOME CARE

Hearts 
to Home

SENIOR HOME CARE

Hearts 
to Home

Non Medical Home Care & Assistance

TRAINED, SCREENED, BONDED & INSURED          REGISTERED NURSE SUPERVISED

Please help 
us build 

community!

Publishing your Wisconsin 

Jewish Chronicle would not 

be possible without our 

friends and advertisers.

Please patronize our 

advertisers and tell them you 

saw their ad in the Chronicle!

FAMILY

Eli Friedman    
Special to the Chronicle  

Renice Konik and Jim Kram-
linger of Mequon are making the 
most of life, and they are having 
fun while doing it.  

The couple is active both phys-
ically and mentally, a lifestyle that 
keeps the seniors “vibrant,” in Jim’s 
own words.  

After five years of marriage, 
it seems that Jim could not have 
chosen a better word to describe 
the pair. Their passion for life 
was infectious in a recent phone 
interview, which had interviewer 
and interviewees alike laughing 
by the end.  

Between the two of them, 
Jim and Renice enjoy seemingly 
infinite hobbies, including golf, 
hiking, gardening and biking.  

“The goal is coffee shops and 
treats,” Jim said of their bike trips. 
“So, we bike until we get one and 
then we rest, have our coffee and 
our treat, then we bike a little 
more, and that’s a biking day.” 

On top of their physical activi-
ties, Jim and Renice — who do not 
think of themselves as old, though 
they are 81 and 80, respectively 
— stay sharp by auditing college 
classes and spending time with 
their own circles of friends.  

“My most memorable classes 
were classes that I’ve taken at the 
university from Rachel Baum,” 
Renice said, referring to the Uni-
versity of Wisconsin-Milwaukee. 
“I took many classes from her.” 

Among these classes were 
courses on the Holocaust, which 
helped prepare Renice to volunteer 
at the Jewish Museum Milwaukee.  

“My favorite thing is when 
I would act as a docent, taking 
school groups,” Renice said. “And 
several times, Jim and I would 
partner, or team, when we had 
middle school and high school 
kids, and he was great with the 

high school kids.” 
“They develop such wonderful 

programs,” Jim added. But he pro-
tested that his volunteerism at the 
museum was minor compared to 
that of Renice, who has been put-
ting time in at the museum since it 
opened to the public in 2008.  

“He is being very modest,” 
Renice teased, reminding Jim that 
they had worked together several 
times. “And he was excellent. I’ll 
say that; he won’t tell you.” 

“She’s my best supporter,” Jim 
said.  

The couple see the Jewish 
Museum Milwaukee as more 
than just an opportunity to stay 
active. They praised its programs 
and changing exhibits, calling 
them educational and exciting. 
In addition, they complimented 
the museum’s staff on their intel-
ligence and willingness to share 
information. Working as docents 
gives Jim and Renice an opportu-
nity to pass that information on to 
younger generations.  

Though the pandemic halted 
the volunteering opportunities 
at the museum and caused Jim 
and Renice to be physically iso-
lated from their families, the cou-
ple managed to maintain a pos-
itive attitude even through their 
moments of sadness.  

“While we were away from so 
many people, we were lucky to 
have one another,” Jim said.  l

Renice Konik and Jim Kramlinger of Mequon
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part by auditing 
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FULL-PAGE 

B&W* AD
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*Add $200 for Color

*On rare occasions, technical issues may 
require this ad to place elsewhere in the 

Section. We would alert you if so.

9.5" x 13.75"

Call 414-208-5215 today for a personalized visit. 
7770 N Port Washington Rd • Fox Point, WI • azuraliving.com

Understanding Dementia
Experience the physical and mental challenges 

those with dementia face through a virtual simulation.

Educating Emergency Services

Azura Assisted Living and Memory Care of Fox 
Point has been hosting the Virtual Dementia 
Tour through Second Wind Dreams for the last 
few weeks for Police Officers, Fire Departments, 
and EMTs. Because Azura is a memory care and 
an assisted living, they are experts on dementia 
and Alzheimer’s care and realized just how 
important it is for emergency service men and 
women to be knowledgeable in approaching a 
resident with dementia.   

Often there are calls out to emergency 
services by residents who confuse 911 with 
other numbers or think that they need those 
emergency services. When emergency services 
show up on scene, sometimes it is difficult for 
them to properly communicate with residents 
because of their memory impairments. 
Residents with memory loss take longer to 
respond to questions that emergency services 
could ask because it takes their brains longer 
to process what is being asked. However, if 
responders are not properly trained in dementia 
care, that could come across to emergency 
services as not being compliant and causing 
issues. During the VDT training, Azura goes 
through ways that emergency services are 
better able to communicate with residents and 
be patient with them.

Many officers that have already gone through 
the training have stated that this experience 
was truly eye opening for them and made them 
realize that there are many proactive steps that 
can be taken prior to approaching someone with 
cognitive impairment.  

Life-Changing Simulation

The world-renowned Virtual Dementia 
Tour (VDT) gives people the opportunity to 
experience what dementia is like. Trained 
facilitators guide participants outfitted with 
patented devices that alter their senses 
while they try to complete common everyday 
tasks and exercises. This life-changing 
simulation provides participants with a better 
understanding of the challenges those with 
dementia face – equipping them with empathy 
and the tools needed to provide better care. 

Azura’s MOSAIC philosophy requires all team 
members to go through the VDT so they truly  
understand the daily struggles of living with 
dementia and Alzheimer’s. This training is  
critical for success of the care Azura provides.  

If you or someone you know would like  
to experience VDT for free, please email 
Justine Barton at justine@azuraliving.com. 

SAMPLE JAN 2022
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Three ads within a Special Feature creates a strong presence!

JANUARY  
LIFESTYLES–OLDER ADULTS

FEBRUARY  
 SUMMER CAMPS AND 
HOME IMPROVEMENT

MARCH  
HEALTHY LIVING AND 

HOME & GARDEN
MAY  

CELEBRATIONS  
& MOTHER’S DAY

JULY  
ACTIVE LIFESTYLES–OLDER 

ADULTS

AUGUST  
BACK TO SCHOOL AND 
HOME IMPROVEMENT

OCTOBER  
LIFESTYLES–OLDER ADULTS  

AND OVERNIGHT CAMPS

NOVEMBER  
WEDDINGS &  

CELEBRATIONS

Cover Packages are not available 
for our Passover, Rosh Hashanah or 

Chanukah special sections.
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Claim your place on a page of color ads  
within our special advertising features!

EVEN MORE

ADVERTISING 

OPPORTUNITIES COMPOSITE PAGE ADVERTISING

Two ad sizes are available:

4.625" x 6.167"
FULL COLOR!

$370

4.625" x 3"
FULL COLOR!

$200

Special features that include Composite Ad Pages:

4 • January 2017

Wisconsin Jewish Chronicle

COMPOSITE PAGE THEME

4.625 X 6.167"

$320

4.625 X 3"
$180

4.625 X 3"
$180

4.625 X 3"
$180

4.625 X 3"
$180

4.625 X 6.167"

$320

FEBRUARY   
HOME  

IMPROVEMENT

MARCH   
HEALTHY  

LIFESTYLES

MAY   
MOTHER’S DAY & 
CELEBRATIONS

JUNE   
SUMMER FUN

NOVEMBER   
WEDDINGS &  

CELEBRATIONS

DECEMBER  
CHANUKAH  
GIFT IDEAS 

SEE PAGE 7 FOR

MONTHLY AD
DEADLINES!

SEE BACK COVER FORSUBMISSION AND BILLING INFO

9,000  
DIRECT-MAILED 

MONTHLY
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Special Feature topics subject to change. See Page 3 and Back Cover for AD SPECIFICATIONS, TERMS AND DISCOUNTS. 

2022 MONTHLY FEATURES, DATES & DEADLINES!

MARCH
2 SPECIAL FEATURES:  

HEALTHY LIVING 

JANUARY
SPECIAL FEATURE:  

LIFESTYLES—OLDER 
ADULTS

MAY
3 SPECIAL FEATURES:  

CELEBRATIONS  
& MOTHER’S DAY AND 

ISRAEL INDEPENDENCE

SEPTEMBER
SPECIAL FEATURE:  

ROSH HASHANAH

AUGUST
2 SPECIAL FEATURES:  

BACK TO SCHOOL AND 
HOME IMPROVEMENT

JUNE
2 SPECIAL FEATURES:  

STANDING UP AGAINST 
HATE AND SUMMER FUN

FEBRUARY
2 SPECIAL FEATURES:  

SUMMER CAMPS AND 
HOME IMPROVEMENT 

OCTOBER
2 SPECIAL FEATURES:  

LIFESTYLES—OLDER 
ADULTS AND  

OVERNIGHT CAMPS

NOVEMBER
SPECIAL FEATURE:  

WEDDINGS & 
CELEBRATIONS

DECEMBER
SPECIAL FEATURE:  

CHANUKAH GREETINGS  
& GIFTS

APRIL
SPECIAL FEATURE:  
PASSOVER

JULY
SPECIAL FEATURE:  

ACTIVE LIFESTYLES—
OLDER ADULTS 

RESERVE AD SPACE BY 
AUG 2   

PROVIDE ADS TO US BY AUG 4   

RESERVE AD SPACE BY 
JUL 5

PROVIDE ADS TO US BY JUL 7

RESERVE AD SPACE BY 
JUN 3

PROVIDE ADS TO US BY JUN 7

AND HOME & GARDEN

RESERVE AD SPACE BY 
FEB 3

PROVIDE ADS TO US BY FEB 7

RESERVE AD SPACE BY 
DEC 4

PROVIDE ADS TO US BY DEC 7

RESERVE AD SPACE BY 
JAN 5

PROVIDE ADS TO US BY JAN 7

RESERVE AD SPACE BY 
APR 4

PROVIDE ADS TO US BY APR 6

RESERVE AD SPACE BY 
MAY 5

PROVIDE ADS TO US BY MAY 9

RESERVE AD SPACE BY 
MAR 4

PROVIDE ADS TO US BY MAR 8

RESERVE AD SPACE BY 
SEP 2

PROVIDE ADS TO US BY SEP 7

RESERVE AD SPACE BY 
OCT 3

PROVIDE ADS TO US BY OCT 6

RESERVE AD SPACE BY 
NOV 4

PROVIDE ADS TO US BY NOV 7



The annual “Guide to Jewish Wisconsin” is a complete reference resource, well-
used by individuals, families, groups and organizations for an entire year.

Put your message in front of thousands of potential clients! All ads are Color. 
The Guide is inserted into the August 2022 Chronicle, mailed to over 9,000 
subscribers, as well as bulk-dropped at synagogues, Jewish agencies, schools 
and businesses.  The Guide is also included in a welcome packet sent by 
the Jewish Federation to newcomers to the area throughout the year and 
appears as a searchable directory on the Milwaukee Jewish Federation website, 
MilwaukeeJewish.org.YOUR CONNECTION TO JEWISH ARTS, CULTURE, 

EDUCATION, CAMP AND RELIGIOUS LIFE

WISCONSIN
5782 • 2021-2022

1360 North Prospect Avenue • Milwaukee, WI 53202 • (414) 390-5700
Jane Dillon, Sales Representative • 414-390-5765 • JaneD@MilwaukeeJewish.org

A GUIDE TO JEWISH WISCONSINYOUR AD  

IS EFFECTIVE  

YEAR-ROUND!

Our “Jewish Yellow Pages!”

AUGUST
GUIDE TO JEWISH 

WISCONSIN 
RESERVE AD SPACE BY 

JUN 10
PROVIDE ADS TO US BY JUN 13

BILLING BY 
AUG 2022

AD SIZE (all ads Color) WIDTH x HEIGHT PRICE
Back Cover  6.25" x 9.25" $1,750
Inside Front Cover 6.25" x 9.25" $1,650
Inside Back Cover 6.25" x 9.25" $1,650
Full Page  6.25" x 9.25" $1,100
1/2 Page Vertical  3" x 9" $650
1/2 Page Horizontal  6.25" x 4.375" $650
1/4 Page Vertical  3" x 4.375" $385
1/4 Page Horizontal 6.25" x 2.187" $385
1/8 Page 3" x 2.187" $250

SUBMITTING YOUR AD

Send your PDF files to both:
Amy Butterfield, Graphic Designer  
AmyBu@MilwaukeeJewish.org

Jane Dillon, Sales Representative 
JaneD@MilwaukeeJewish.org

Terms & Frequency Discounts 
6 x = 10% off  •  12 x = 15% off 
(Applies to varied or consistent sizes.)
All billing is rendered at NET RATES as listed. 
Accounts due/payable when invoice rendered.

If you will supply  
a print-ready ad: 
• Please email PDF FILES  
• Supply at correct inch 
measurements at 300dpi 
• Include your company name in file name • CMYK color 
format for color ads, grayscale for black & white ads.

If we are creating your ad for you: 
Supply TEXT via email, Word doc., or  
other text file. (.doc, .docx, .rtf or .txt)

Supply LOGOS in vector form (.ai, .eps or .pdf). Second 
best, supply a .jpg or .png in the largest file size you have. 

Supply PHOTOS as .jpg or .tif in the largest size 
file you have. 1500 pixels = 5 inches printed. 

SEE PAGE 3 FORAD SIZES

SEE PAGE 7 FOR

MONTHLY AD
DEADLINES!

DESIGNERS, USE THE 
GUIDELINES ON OUR

TECH SPECS 
INFO SHEET

2022 MEDIA KIT


